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Disclaimer

This document may include statements about
Intentions, expectations or forecasts of the
Company additional to the mandatory financial
reporting whose sole purpose is to provide
Information more accurately about the
perspectives of fututeehaviours

Such intentions, expectations or forecasts do not
constitute any guaranties of compliance and
Involve risks, uncertainties and other relevant
factors that could cause actual developments and
results to differ materially from those states In
such forwaredooking statements.

This circumstance must be considered mainly for all
persons or entities that may have to take decision,
develop or spread opinions relative to values issued by
the Company and particularly by analysts and investors
that handle this document.

The financial information contained Iin this document in
has been prepared under the International Financial
Reporting Standards (IFRS).

This document Is a free translation from the original in
Spanish, in event of discrepancy, the Spaamjuage
version prevails)
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Viscpfan

Our mission Is to create value for all our stakeholders
reshaping the food and wellbeing industry globally thro!
focus on technology, Innovation and sustainabllity.



Who we are today

Global leader In meat casings, deploying proprietary technolo
to deliver nutrition and wellness solutions globally
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Growing presence In food
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Global leader In protein and

food contact casings

Expanding into ingredients,
health and pet treats

),

packaging (bags & films)
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Global nﬁoanufacturmg footprlnt 1.700 customers in oyga{r_ 10‘0-

ented and experienced tea
22 plants across 21 countrles countries

- 5,721 people, +50 nationalities
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Beya@aidd ansformati on pl an

Strengthened leadership in Traditional Business:
+3p.p. market share increase in 202125

2021
DZ6 Omittion

Revenue

D:Eg?million

Net profit

2025
D¥, 25 2nitiion

Revenue

D¥6 Onmittion

Net profit

5,721

people

R

@ Built capabillities in New Business:
8% CAGR revenue in 202125

g Targeted and disciplined investment in innovation and technolog

(US, Spain and Mexico) 5,083

people

® Leading In sustainability

2030 targets delivered ahead of schedule 0.25

Severity index

0.09

Severity index

DY . /8 4] D&.25/sh

DPS DPS

Highly cash generative to increase shareholder remunergti
% DA . @h%tli' 7% increase vs. 2021)
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Committed to I ncrease Ssha
/Dividend journey Beyond 25: A
A Flexible dividend (cash or shares)
A Ordinary dividend: 40-y growth with an average payout 65%
kAExt raordinary dividend: 1DZper share in 2023y 20
/Shareholder remuneration 2025: A
e oae oz per Total
Ordinary interim dividend DecA2bBZA. 483 69.0
s Buybacks
AGM attendance fee AprA2bdD. 010 04 4+ (500,000 shares)
Ordinary final dividend JunA2BD. 757 348 D2 8 Mn
Extraordinary dividend JunA2bBA. 000 46.0
—— S DB. 250 1502
\ /

New strategic plan2026-2 03 0 ( Beat A30) :
Committed to increase shareholder remuneration with a progressive Total Dividend policy
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Record highs 1 n kKey f

In a demanding context in terms of forex and costs

® Key Indicators 2025

Reported yeaon-year change
Likefor-like yearon-year change

D¥,252.

million
Revenue

D290.0

million

D¥59.9

2 3% X

EBITDA million
EBITDA

E margin a Net pr0f|t2
@

1 Likefor-like: Likefor-like growthexcludeghe impactof changesn differentexchangeatesin 2025andchangesn the scopeof consolidatiordueto acquisition®f companiesn Brazil
2 Correspondto the net profit attributedto the controllingentity.
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4025 Results

Growth driven by strong volumes against forex weakness and cost pres:

® Key Indicators 4Q25

Reported yeaon-year change
Likefor-like yearon-year change

pD315.1

million

D71.8

million

2 2% @

EBITDA
Revenue EBITDA

e @ margin@

Dz1.3
1 Likefor-like: Likefor-like growthexcludeghe impactof changesn differentexchangeatesin 2025andchangesn the scopeof consolidatiordueto acquisition®f companiesn Brazil

million
2 Correspondto the net profit attributedto the controllingentity.

Net profit2
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Acceleration inlike-for-like growth
Doubledigit volume growth amid one of the most adverse forex

environments In recent years

® Quarterly Revenue
Contribution to growth (p.p.)

8 .p 4F9.Op.p.
+4.5p.p.
+2. .p.
[ 1 +1_3&|I3.+O_ 5p.p +1 Q).p.+1 P '4190.8p 0+0.6p.0
et -7 S 11
0.%.p..1.1.p.
like-for-likel Li kfeelri'k e 5 .pdp. Changes in the
TB and NB Energy Forex scope of consolidation
@\ |
; 7
10 20 3Q 4Q 10 20 30 4Q 10 2Q 3Q 4Q 10 20 3Q 40

llike-for-like: Likefor-like growth excludes the impact of changes in different exchange rates in 2025 and changes in the scope d@rcdusdl@atquisitions of companies in Brazil.
2TB: Traditional Business. NB: New Business.
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Favoulywladil ree s S

® Quarterly revenue
Yearon-year change

@ Traditional Business

A Opportunity in cellulose
A Collagen strength
A A benchmark for quality in

W ) New business

A Newcapacity in bags
A Improvement in functional
Ingredients and peptides

moment um

\

" Energy

\-

A Changes in the remuneration
of co-generation in the new
context of electricity prices

filbrous
+17.1%
+27.8%
+5.20+5.3% +10.9%! |
+4.1% CTTY Y +8.6%
— b LT Y o
+0.3% S )
— e T . -1 8%-18.9%
-1.0%
10 2Q 30 40 1Q 2Q 3Q 47 1Q 2Q 3Q 4Q
O@° Vis@:fan @



Volume growth in all families
Strong momentum In cellulose and collagen

® Revenue 2025 FY
DZ mi |l | i on

+/4.8 Mn -1.0 Mn -37.0 Mn

- +1 1M

+4.0%

-0.1 p.p. -3.0 p.p. +0.9 p.p.
Like-for -like Likefor-like Corey Changes in the
TB and NB? energy scope of consolidatio

2024 2025

llike-for-like: Likefor-like growth excludes the impact of changes in different exchange rates in 2025 and changes in the scope @rconsalaatquisitions of companies in Brazil.
2TB: Traditional Business. NB: New Business.
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Growth In all regions
With standout performance in the Americas and Asia

e Revenue 2025
Breakdown by geographic division

508.5 512.7
373.7 38/7.4 -
NAM
+8. (% +3.0% ¢ +{0.8% +1.54
Likefor-like? vs. 2024 20 2 2025 "’k 2 0 22025 vs. 2024 Likefor-like?

31%
Gr ou

D¥,252.0

million
14% \‘

158.8 181.4  SAM 14% APAC  163.0 1705
+12.7’/o +14.3°/o £ A - +4.6% +8.4%
Likefor-like? vs. 2024 20 22025 y 2 0 22025 VS, 2024 Likefor-like?

lRevenue by sales source: EMEA (Spain. Germany. Czech Republic. United Kingdom. Belgium. France and Serbia). NolGafadaicadstaMRica. Mexico and the United States). APAC
(Australia. China. Japan. New Zealand. Thailand). South America SAM (Brazil and Uruguay).

2 Like-for-like: Excludeshe impactof the variationin the differentexchangeatesin 2025andthe changesn the consolidatiorperimeterdueto the acquisition®f companiesn Brazil
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Growth strength In TB and NB

Historic growth In casing volumes and contribution from acquired compal
contrasts with lower energy revenue

® Revenue 2025
Breakdown by business division

1.033.7 -
996 Traditional
Business. TR 147.3 159.7

Q- +8.%4

W y 2024 2025 s, 2024

p¥,252.0 ~ New

+3. (%
vs. 2024 2024 2025 %//L

ill; Business. NB
million / 130
5%
25, % 58.6 1
vs 2024 2024 2025 8/ Energy
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|l ntense commerci al and

Driving growth while adapting costs to higher demand in a challenging F.
cost environment

® P&L 2025

Yearon-year change

0 %1 +0.0% +5.8% +6.2

+4. 8%
+4 . 0%
_|_1 6)/0 +1.7/0 +1.®A‘)
Re v elixaif@-like Cost of Personnel Other operating EBITDALike-for-liket D&A EBIT
revenué consumption Costs expenses EBIDA

lLikefor-like: Like-for-like growthexcludeghe impactof changesn differentexchangeatesin 2025andchangesn the scopeof consolidation
2 Costof consumption=Supplies-/- Variationof finishedandin-progresgroducts
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Operational strength in volumes and efficiencies
Stablelike-for-like profitability despite the inflation in collagen hides cost

e EBI T2D0A2 5 ® EBITDA Margin 2025

DZ milli on

+17.6 -12.8 01

[ 23.7%"
(2853 ) ’
+1.6%
2025 vs. 2024
-4.6p.p. 0.0p.p.
Li kK elri ke Forex Changes N the
scope of consolidatio
2024 2025 2024 2025 2025

Like-for -like 1
llike-for-like: like-for-like growth excludes the impact of changes in different exchange rates in 2025 and changes in the scope of consolidation.
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A year marked by progressive organic improvemer
In contrast to the progressive deterioration of both sales and production curre

® Quarterly EBITDA

DZ mi |l |l i on
(12 0 2m2025 = i5kfeoal rilk
2 0 AiS5kfealritk e 29 7 28 9 81.4
68.8 70.0
61.6

1Q 20Q 3Q 4Q

lLikefor-like: Like-for-like growth excludeghe impactof changesn differentexchangeatesin 2025andchangesn the scopeof consolidation
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Recovery of taxossesin the United States
Offsetting the negative impact of exchange rate differences

® EBITNet Profit Evolution

DZ mi | | i on ﬂ/lain components of financiam
I

esul t . |l n Mn D

DZ mi | | i on % changge 2024m2025 o
Reported EBIT 201.5 +1.6% R '
-10.49.9
- 20. 1
Financial result -28.5 4.9 Financial  Exchangeate
expenses differences J
Taxes -17 . -49.1 -63.8% { . A
DA 8 Mn
Activationof carryforward
Net profit 157.0 1.8% S taxlossesn the US y
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Main investment projects

Combi ning sustaitnabil i1 ty, contin
® Capex 2025. Breakdown by type

DZmilli on

Other recurring
Investments

Bag production facility in Mexico

Capacity Expansion of collagen capacity

DA 4
a S P 3iBn
+18.4% vs 2024

Gas scrubber | Entiron®én

Sfety i njlversdisaies
| S4O5 0101 Dajnvi | | e

Process
upgrade

OouS Improvemesiean projects.
nological improvement of converting in Spain and the US
Industrialization of companies acquired in Brazill
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Balance sheet and operating cash flow strength
Primarily 1 ntended for extraordi

® Net Bank Debttevolution
DZmil |l i on

+145.1 +206.1

+1 4 6 .-20.0 .
4 ™
+84.1 8.9 t1 4. 8
Inorganic Forex Shareholders

and — remuneratiory

Net bank +49 .9 others Neb ank

debt Dec'24 debdDe 25
+46.4 Capex
— ~ Wor ki ng —~ N
+0.5X EBI TLC Taxes paid capital +0.7x

DN/EBITDA change DN/EBITDA
- / - /
INet bank debt = Nowurrent bank borrowings + Current bank borrowii@mssh and equivalents.
Sharehol der remunerati on: |l ncludes the final di vi mee025lt hoef iDZlt. e6r8i8m pdeirv ischeanrde o fo fDAw hdi 8c3h dDZs. tOr

di vidend system i n cash or  arfdte cashodtflow fiomo thd aaquisitien oé treaslry shareR withm thedransewarkamfrthid buyback plan launched in N@sember 20
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1. Ambition for profitable growth

2. Redefli ning our U
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1. Ambition for profitable growth abo

ADZ, 80 r ev ) i n
A25% EBI TDA Margin to D

AFocused gr owd 0Nt 202%0 &
Al ncr esalkamghlilednem®r at. i C

2. Redefining our value proposition

A Scaling in the food world: Reinforce leadership in casings, gain scale in
barrier bags & ingredients

A Greater exposure to growth sectors: Health an( "Pei eats;;—-f |

A Improving profitability and sustainability .







2006 2011 2015 2021 2025 2030e
BeONE BeMORE MORE TO BE BEYOND [2T=
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o011 2015 2021 2025  2030e -
BeONE  BeMORE MORE TO BE BEYOND [z7=
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60

D00 Mn
40 for the plan.

( DB00 Mn
20 growth capex)

- R —
2006 ’Oll 2015 2021 2025 2080
BeONE BeMORE MORE TO BE BEYOND =
‘
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Differentiated strategy for redefined business
divisions

| % sales .
New business segments 2025 Growth opportunity  Growth Targets
20R®venue breakdown _
DV, 762 | i on Food, Packaging and Ingredients Capture growth
Ener g5% (FP|) momentum
— : : : Reinforce leadership
gsg\ifnesslf%% A Protein casings (collagen, veggie,
coextrusion) Set as a benchmark ~7IG%
A —ood_ contact casings (cellulose, fibrous an® & ) - CAGR 2820
lastics) revenue growth
Food A Packaging (bags, films and machinery)
Contact A Ingredients: Transfer, texturizes
Casings
YA
Traditional Heal t h Devel op
Business . : : 2 %
A Coll agen peptides, s]_(%tl)ety sed ®ti ons, ‘gel s,
Protein membranes and biroil nks @ © MRS
. ® revenue dgr ow
casings
Pet Tr
Ael_teveiz'it:g animal protein and collagen 4, - 40%
0/ O OO
Beyond25  Beat30 rovehow 6 ) i CAGR 280

revenue growth

Represents revenue contribution
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Ambitious and gradual investing plan
Allocating c. 50% of cumulative capex to grow

eCapital expendi2u3dC® al | oeatTargeted growth capex across portfolio
DZ mi |l |l i on DZ mi |l |l i on

7% 2

Pet treats | CAIN

8%

ey
.'DZ% 0

N DA O

Recurrent million

50%
Growth

Capex Packaging million 50%
(2026 K2030) Growth Capex Protein casing
(2026 K2030)

25%
Food contact
casings

O @ o Vis@:fan @



Gr owt h
Opportunity

| N
+7/8% D2 Tb

Revenug@rowth Cumulative Growth
CAGR0252030 Capex




Food. Packaging & Ingredients

A leader with a unigue product offering

Emerging markets nutrition

Automation &¥)

Food s@f e

Labor shortage f
i Afood-meat
Py s :
Increased food transportatic &, company
resource ) f NEENSIEUEOTE

Raw material availabilit;@

Extend shelf life @),

s

a)

Natural ingredients

O @ o Visé):fan
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Protein casing

Growth oppo
become t he

nit ty: Favorabl e mo
ccidn @ apn ;otge I n

—— —
9.):

b &

Protein casings market . . .
Market context (DB.3 bill] BEA3IA ni t1 at I

Growth momentum driven Vi scof anpolseiatdiionngVigcean

by animal gut conversion benefit from thiGGReeaewer%u m )
Growth Capex DA50 1

Viscofan 17% A Capacity investments in China,

A Volatility in animal gut supply Serbia, USA and Uruguay
A Price volatility ‘ A Capacity evolution towards more
A Labor shortages

N efficient technology
A Food safety and traceability A Expanded commercial network
A Resource efficiency

Ot her A mproved service
q and snacking pgpxt ein

A Process automation

(2: ;/S ' g&SSuppIier diversification and
trend In developed areas guts 61% ’ expansion

000 Vischfan @



Food contact casl ngs

Growth opportunity: Available capacity to improve market service and
capture growth in emerging markets

Food contact casings . .
Market context mar ket (DZL.8 BEATA30 1 nit

Solid growth drivers Mar ket 28 Bar e CAGRegrowth +4%
Growt h Capex DZ5 r

New capacityin Mexico
New plant in Czech Republic

A4

Emer gi ng mar ket s
A Urbanization, increase-

A WPPORE P

o o Ix

Dorotein consumpti on v | |
yrocessed meat Commercial expansion
A Africa. Boost to th me a t ndust ry Focusonqualityimprovement

service and lower waste

Player 2 Profitability boost in the U.S.

Devel oped mar ket s A
A Focus on consumer_ Vval 1% A Diversification in supplier
A

A Migration towar dsOtnhoer e S Energy efficiency and
aut omated proces P 28 diversification
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Packagl ngd
Growth opportunity: Providing a differentiated supplier alternative in a
growing market

. Meat packaging market . .

Protein Packaging. Market share 2025e CAGRegrowth +20% )
3-4% annual growth | Player 1 Growth Capex D25 n
Viscofan 0.1% 9o A Valueadded differentiation
A Greater international meat trade Player 2 A Co-creation with key customers
A Safety and shelf life .‘ 3% A Driving new products and
A Logistics and cost optimization o p| 53 e Partnerships with third parties
A Versatility beyond ataq d 4y, A Incorporate knovihow
fish A Accelerate expansion pace in
North America leveraged on the
Others new Mexico plant
78% A Global scaling. Operational rollout

In Europe

O @ o Visé):fan @




Functional ingredients
Growth opportunity: Solutions th

Mar ket cont ext BEATA30 1 ni ti1 at |

Market trends CAGRegrowth +20% )

Growth Capex D25 mil |l 1 on

A Ingredients that improve performance and simplify A Specialties andVispice

Processes | Development of new markets
A Growing trend of sensory experience as a purchase Increased capacity and production flexibility

driver Developments to adapt to trends and regulations
A Convenience and reatly-eat shopping styles A Functional collagen
A Collagen as a cledabel solution that eliminates Brazil: capacity increase, and improve process

synthetic additives and provides texture and benefits industrialization

O @ o Vis@:fan @




il [
He al t h
+ 250 DZE’\n

Revenue growth Cumulative Growth
CAGR0252030  Capex




Health

Growth opportunity: Develop the potential of our kRoaw and collagen
In uses that improve wellbeing

In the Beyond25_ plan we ha_ve consolldgteo_l 0 BEATA 30 NPt oAt
collagen expertise across different applicationg

Mar ket growth. Above GDPCAGRegrowth +2504

A PeptGdewiing demand for suppl emegﬁtrsoy\{c}trhhecaa‘p_l‘?,xweqa beni]inL;I I on
and nutrition 2% of Viscofan sales in 2030

A Sat iPetoywy:en ef fSectti,isvdeon@sts o f

commerci ali zati on supported byA tSf?e‘?wgtHe?wl‘?\gt‘P\écoPnFn@rtciﬁliteréﬁ as satiety

modul at or s
A Bi omediPcaldugeli:zon in Spain andAtlﬁ)@ar@§@le,SC|aa@Qeésl opment of

applications in medical devi cefs Seekiigmhonrentarh throughlpartnerships

A Col |l agen fo_r regenerative med'AcGﬁlﬁlngasﬁaﬂelﬁﬁeﬁ’c@sced t herapies:
Clean room Iin Germany and researc cell ul ar and
tissue therapies A Developmentofnewaopllcatlons

A Advanced aestheti cCo|ldmd echeramo ac omsarmheitriad s :
alternative to synthetics
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u Growth
1L Opportunity

Pet
treats

+40% DZ Qin

Revenue growth Cumul ati ve Gr owt h
CAGR0252030 Cap e X

























